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To advance the public's understanding of
general business knowledge, while simul-

taneously furthering the professional
skills of each member of our team.
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€2 Research student populations to develop
an understanding of how to best meet the

needs of our community.

&= Expand the impact of UF SIFE to foreign
countries, as well as our own hometowns.

€ Develop and maintain strong relation-
ships with teachers and administrators in
Alachua county’s K-12grade schools.

€= Create a legacy with each project in the
form of an ongoing interactive learning

website.

€= Develop an active learning environment
for UF’s SIFE Team, while providing a
means to develop each team member’s
public speaking and presentation skills.

is the quality and ambition of the students. Pla

ever, we built on our top 40 finish and made
significant impact on thousands of young peop

entation skills as well as develop a high degree
professionalism. This professionalism is a soli

ing in the top 40 at the international competition
was above and beyond our expectations. How-

in our community. One of the benefits of the
structure of UF’'s SIFE class is the fact that stu-
dents are able to significantly improve their pres-

“The secret to the success of the UF SIFE Team

foundation on which many of these future SIFl
Alumni will build a successful Cpumy s =
reer.”

Brian D. Ray, Ph.D.
Sam Walton Fellow
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STUDENTS IN FREE ENTERPRISE
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— ‘l‘S”:E MAKE A DIFFERENCE WEEK - TOP 15

By utilizing the philosophy of our mission, TeanF§l
at UF was able to kick off our first ev&€IFE Make &
Difference Weelat Buccholz High School, in Gaine
ville, Florida. Approximately 120 ninth and ter
grade students learned valuable information throug 3
the week on team building, global marketing, buss
ethics, e-commerce, personal investing, and cis
planning. The overall themégearning to Excel an %8
Develop(LEAD), set a precedent for success as ¢
student was taught difference concepts in busit
This successful endeavor by the University of Fa
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SIFE team will be a continuing effort in the yeaos
come. We made our endeavors a continuing efftrera
than a weeklong event through the distribution of o
lesson plans to ten local schools.

- The success of this program was evident with amadive
7= increase of knowledge of seventeen percent andsan a
; i tounding sixty-two percent increase of knowledge in
5% relation to e-commerce. In addition to our classmo
success, our hard work and dedication paid off lag-p
ing us among the top 15 SIFE teams in the worldHisr
project.

Wi wwmyg  SIFE VISA RESPONSIBLE USE OF CREDIT - TOP 15

It's a startling statistic that one out of five legle students accu-
mulates $10,000 or more in credit card debt by gatidn. With
this knowledge, the UF SIFE Team embarked on aiomsso
motivate their fellow Gators to “Take Charge” ofeth credit
through theSIFE VISA Responsible Use of Credibject. Team
SIFE at UF began the project in a UF freshmen eoerttitled
“First Year Florida.” The team presented to thifgylow colle-
gians on money management and financial secufityring this
presentation our SIFE Team learned that students aieeady
making bad decisions with credit cards.
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With prevention being the only true cure to thelpem of exces-
sive credit card debt, the team moved its focudotal high
schools. During th&IFE VISA Responsible Use of Credit Week
the team reached over 150 high school studentewanédsenting
on the fundamentals of responsible credit usagellowing the
presentation, the students acted out the objetiyveutting up
credit card applications while saying “No Cash, Gedit!” In
the end, the students had fun while at the same imoreased
their knowledge of responsible credit by forty-sevpercent!
Beyond the classroom, the UF SIFE Team took topdtors in
this global competition.
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““ sy  SIFE TEACH A CHILD ABOUT BUSINESS- TOP 15 gpeasee

Moneylandwas the theme of UF SIFE’s Teaheach a Child
About Business Wegkogram. Our overriding goal was to teach
young people about the fundamentals of businesgagdt them
motivated to continue their education beyond higfosl. Mon-
eylandincorporated six interactive presentations onfttilewing
topics: 1) How a Business Operates, 2) PracticiegpBnsible
Consumerism, 3) The Value of an Education, 4) Maton for
Success, 5) Supply and Demand, and 6) UnderstatiténBasics
of Stocks and Bonds.

On February 5, 2001, fifty-five students at PK YgarResearch
and Development School celebrated the first eMemneyland
Day. As an enhancement to the school's important mjyap
state comprehensive testingponeylandtopics were designed to

present new concepts to the students in the afeasoaomics,
entrepreneurship, and finance.

The second celebration bfoneylandwas at Idylwild Elementary
School to the fifth grade Math Club. These prestons were
ideal for the fifteen students in this club becathssr new math
concepts related to topics like supply and demamdvall as
stocks and bonds.

Moneylandwas a huge success! The students increased their
overall business knowledge by thirty-three percamd the local
schools have requested the UF SIFE Team to continudon-
eyland program next year. Our classroom success was lecomp
mented with a top 15 finish in this global SIFE qmtition.

| B UF SIFE TEACHES GLOBALLY AND LOCALLY

With the local Gainesville population totaling astimated
100,000 inhabitants and with the world’s populatiotaling
over six billion, the UF SIFE Team knew that we Icdodo
much more on a global scale.

In keeping with our mission of reciprocity, we desd the
idea of “Holiday SIFE.” During this program ourata
members went home over holiday break to give baotutr
high schools which did so much for us during thimspor-
tant formative years. During our presentationssesved as
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role models for the students and encouraged thegeto
involved in their high schools. During our Holid&ife

projects, we were able to impact students as fathsas

Miami and as far north as Philadelphia.

Globally, we were able to reach classrooms in Geym
and France. The European students were taughtatbe

of education, international business and marketkifjs

along with UF’s SIFE Vision. In the end, we encyed
the students to begin SIFE programs at their irtgtits.



| I SIFE AT&T B EST USE OF THE INTERNET

In conjunction with theAT&T Best Use of the Interngroject,
UF's SIFE Team went into the classrooms of undeilpded
elementary students to teach them the basics dhthemet. Our
overall goal for this project was to teach the dt@h ways to
improve their lives through the use of the InterneThe entire
project was based around an internet “scavenget” hwimich

acted as a hands on reinforcement tool for thernmdgion pre-
sented about the Internet. This project did nat enthe class-
room. Our AT&T continues today through what wel dhle

“SIFE Buddy System.” Each UF SIFE Team memberéahape-
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cial e-mail address so that the students
contact us when they have questions conc
ing the Internet.

In keeping with SIFE’AT&T and Kaufman
themes, we created “UF SIFE Web Doctc
Members of our team offered free web p: |
assessments to companies wanting to ...

prove their web pages as well as better understegidcustomers.
The project proved to be a success! The UF Slamtassisted
the Chamber of Commerce, Small Business Administrtatand

| I SIFE POLSKY INVESTMENT & BEST IN DEPTH

There is a critical need for young people to lesvout the neces-
sity of personal financial management and persamasting.
With this in mind, the UF SIFE Team spoke with tfive col-
lege freshmen on how to better manage their perdoramces.
Team SIFE presented their information through asdtel
Budget planner, whereby the students were ableffaxtizely
document their actual expenses and income. Thpoparwas
conveyed when the students brainstormed ways tb down”
their expenses. This activity ultimately increadieeir disposable
income by saving money!
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The next phase of the project centered aroundPtiisky Invest-
mentproject as well as olBusinessweeBest In Depth Education

Project. While at Buccholz High School, one-hundred studen

were presented with three different investing semsinglobal mar-
kets, investment basics, and evaluating IRAs anduahufunds.

Every concept taught through the seminars accertuhe advan-
tage of investing now rather than investing latéfith this project,

the team helped get one-hundred future investarsest on a path
to financial success!

i wmyg  CREATIVE PizzA: TEACHING HOW TO MARKET

With the abundant success of last year's Rooki€eSTEam, the
2001 University of Florida SIFE team decided togrback a few
of our established programs. One program the § g2
team reclaimed was a presentation on how to Sucge
fully market a product To teach this conceptytheed‘ :

product or service, how to obtain a profit, and
maintain a business. All of these concepts conuj
taught the students the importance of the consu
relation to marketing.

The SIFE team accomplished the objectives of thggept by
using an example of a pizza producer in orderrpbfy market-
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ing concepts for the audience. The elementaryesitsdeagerly
participated in making their own product to be stiddthe con-
j sumer. In this case, the students used a piztiaeas
product to demonstrate how teamwork and creativ|
in marketing play a key role in producing a produg

| dent that these students understood ideas relate
i how to market a product and how marketing is &-cri
cal component in running a business. The respon
and creativity expressed in each pizza design atelit
that each team thoroughly evaluated the marketinggss in or-
der to create the best product for the consumer.

Wi wmg  PLANNING FOR COLLEGE SUCCESS

What do you want to be when you grow up? That'stwhem-

bers of UF's SIFE Team asked four-hundred sevemdueys

during day one dPlanning for College Succes3he results were
amazing! Ninety-three percent of the studentsredmon further-
ing their education after high school. What matkesr ambition

even more impressive, is the fact that eighty-fieecent of these
four-hundred seventh graders will be first generatiollege stu-
dents. Members of UF SIFE team also discussedwsitareer
paths that would be available to the students gfaduating from
college.
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This project continued with “March to College,” avent which

one-hundred of the students were able to experibifi¢g college

atmosphere first hand. These students engagectiiitias from

touring a dorm room to learning about the admissiprocess.
“March to College” was particularly rewarding givéime fact that
it was the first time many of these students haer deen on a
college campus. Overall, we met our goal of ggttlrem excited
about higher education.
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TEAM SIFE AT FLORIDA _

$—A UF TEAM SIFE’s FUTURE GOALS
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