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Ethically Correct:  
 
Targeting students at Gainesville High School, UF SIFE  
took the popular TV show “Politically Incorrect with Bill 
Maher” and built it into the educational SIFE version, 
“Ethically Correct.”  Students were broken into groups 
and given a scenario about an international clothing 
manufacturer's decision to open a new plant in a foreign 
country.  Each group played the role of consumer advo-
cate, corporate executive, foreign worker, foreign gov-
ernment official, laborer or environmentalist. After read-
ing through the case, the six teams debated over the 
correct ethical decision, factoring in their groups own 
personal objectives. Ultimately, students learned the dif-
ficulties corporations face with demands from different 
sectors, and the important role ethics has in making a 
decision. 

The Tales of Business Ethics:  
 
UF SIFE developed “The Tales of Business Ethics” to 
reinforce positive ethical behaviors in local elementary 
students.  Dressing up as familiar fairy tale character, 
each SIFE student focused on an ethical behavior: Snow 
White - hard work, Simba - respect, Pinocchio - honesty, 
Belle - loyalty, and Cinderella - compassion.  Each char-
acter presented their story to the students and reinforced 
the ethical behaviors with workbook exercises.  Students 
were given t-shirts illustrating the five qualities and de-
clared an ethics oath.   
 

LAYING  A FOUNDATION  

Elementary Economics Month: 
 
At a local elementary school, UF SIFE taught 87 3rd 
grade students about money, competition, substitutes. 
The team used creative activities to teach the children 
about basic economic ideas. One activity used a large 
Velcro board with columns labeled “goods” and 
“services. Students matched pictures with the appropri-
ate column to demonstrate their understanding of the 
idea. As a means to explain supply and demand, the 
class played musical chairs.  
 
 

FRAMEWORK  FOR SUCCESS 

SIFE Sam—The Super Businessman  
 

SIFE Sam, the super businessman, was UF 
SIFE’s first interactive online initiative. The 
pilot program provided valuable suggestions 
and insight before the Web site was 
launched (www.sifesam.com).  The program 
begins with SIFE Sam defining the 
importance of ethics.  Students watch as 
characters, including Rita the Cheater and 
Wendy Whistle Blower, are confronted with 
ethical dilemmas.  SIFE Sam flies in and 
helps the citizens of Ethics Island solve their 
ethical predicaments.  Information on the 
website, along with completion certificates 
and a teacher’s handbook, has reached 
over 20 states in the US. 

SIFE Survivor: 
 
The UF SIFE Team built our Financial Independence 
Month theme around the T.V. reality series “Survivor.” UF 
SIFE divided each class into 5 tribal families.  
With palm trees, fishing nets, and tiki men 
around the room, our décor created an island 
atmosphere for the students.  The high school 
students competed against each other for pa-
per money by answering questions, turning in 
take-home assignments, and winning weekly games.  UF 
SIFE taught an important financial concept each week: 
budgeting, banking, credit and investing.   

M EETS  CRITERIA :  1 ,  4 ,  5 ,  6 ,  7, 8 

BUILDING  A ROOF OVER OUR HEAD 

M EETS  CRITERIA :  4 ,  5 ,  6 ,  7, 8 

LoftonVotech School: 
 
UF SIFE spoke to 20 high school students from Lofton 
Vocational Technical School about the benefits of run-
ning your own business.  The class learned how to start 
a company.  Divided into 5 groups, students undertook 
the challenge of formulating business plans.  Assisted by 
SIFE team members, each group chose a business and 
reviewed their target market, competition, product, and 
possible areas of diversification.  The students devel-
oped marketing plans and methods of obtaining financial 
capital.  Afterwards, each team presented their business 
plan to their peers.  The project was successful enough 
to encourage two of the groups to turn their ideas into 
realities by the semester's end.            

M EETS  CRITERIA :  1 ,2 ,3 ,5,6 ,7,8  
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ELECTRIFYING  THE  FUTURE 

GatorNest:  
 
GatorNest is a consulting group providing advice and 
counsel to high potential early-stage ventures. This year, 
UF SIFE performed research and analysis for a potential 
bio-herbicide firm and the Museum of Natural History.  
According to our research, the UF SIFE team stated 
there is a significant market potential for the firm yet we 
did not advise the commercialization of the specific tech-
nologies under evaluation.  For the Museum of Natural 
History, we are developing a financial excel model for 
profitability of traveling exhibits. 

Displaced Homemakers:  
 
In an effort to reach further into the community,   
a workshop was developed for “displaced homemakers.”  
The UF SIFE team taught them ways to 
invest for their future.  Participants are 
women over the age of 35 and recently re-
entering the workforce.  Attendees were 
excited to receive helpful information on 
such a broad and difficult topic.  Avenues 
for investing were broken down, eliminat-
ing the intimidation of the subject.   

 

AT&T Best Use of the Internet: 
 

Using www.ufsife.org, our team developed a 
tool for small business owners to learn how to better 
utilize the Internet.  Our “Introduction to E-Commerce” is 
a 9-minute virtual presentation, which teaches the par-
ticipant four steps to creating a successful e-interface.  
Following a successful pilot program, we have begun to 
implement the program on a widespread basis.  The 
video is available to download from our UF SIFE home-
page and has also been put onto CD’s.  We have 
teamed up with the Entrepreneurship Club of the Univer-
sity of Florida, the Gainesville Chamber of Commerce, 
and GatorNest consulting to help distribute our program. 

A DDING  V ALUE  

SIFE Speaker Series:  
 
UF SIFE established the importance of business ethics 
and entrepreneurship by bringing prominent speakers to 
the University of Florida campus. Speakers included 
businessmen Bruce Nelson (CEO,Office Depot), John 
Ford (CEO/Founder, BarCharts), and Sidd Pagidipadi 
(Venture Capitalist and entrepreneur). These business 
figures spoke to college audiences on topics ranging 
from ethics in today’s business world to what it takes to 
be a successful entrepreneur.   

Business Case Competition:  
 
UF SIFE hosted the First Annual Ethics Case Competi-
tion at the University of Florida.  Nine teams of UF stu-
dents with majors ranging from Business Finance to 
Aerospace Engineering participated in formulating a so-
lution to a case regarding a pharmaceutical company. 
The teams needed to defend their decision from an ethi-
cal perspective, keeping the company’s success and 
reputation in mind.  The winning presentation team re-
ceived a 500-dollar scholarship.  Many professors from 
different colleges throughout UF participated by judging 
the competition.   

Bruce Nelson: 
 
The UF SIFE team recruited the CEO of Office Depot, 
Bruce Nelson to address the UF campus with an atten-
dance of over two hundred and fifty students.  His speech 
entitled, “You stand for what you tolerate” dealt with busi-
ness ethics and his views on how the recent corporate 
scandal, like Enron and WorldCom, affects students 
wanting to enter the business world.  Through his invigo-
rating discussion, students were educated on real life 
business ethics and the value of utilizing ethical freedom 
as an individual to augment a successful business. The 
event was highly publicized with articles appearing in the 
University of Florida Newspaper, which reaches over 
30,000 students daily. 

M EETS  CRITERIA :  1 ,  2 ,  3 ,  4 ,  5 ,  6 ,  7, 8 

EduGators:  
 
Launching an educational video for college students, UF 
SIFE tackled relevant business issues and transformed 
them onto an electronic platform.  The pilot video taught 
students the meaning of key credit card terms, the con-
sequences of debt, and how to call for a lowered interest 
rate.  This project brought entertainment to an otherwise 
dry subject.  As a new endeavor, EduGators will  
continue to grow in future semesters. 
 

M EETS  CRITERIA :  1 ,  2 ,  3 ,  4 ,  5 ,  6 ,  7, 8 
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Project Name Criteria  Participants Hours  Audience 

Tales of Business Ethics 4, 5, 7 100 210 Elementary 

Elementary Economics 1, 4, 5, 6, 7, 8 87 48 Elementary 

Junior Achievement 1, 2, 5, 8 513 13 Elementary/Middle 

SIFE Survivor 3,5 60 240 High 

Lofton VoTech School 2, 3 35 20 High 

Ethically Correct 1,4,5 93 310 High 

Responsible Use of Credit 3,5 79 42 College 

Polsky Personal Investing 1,2,3,7,8 60 25 High 

Polsky Personal Investing 1,2,3,7,8 25 35 College 

International Banquet 1,2,4,7,8 58 35 College 

Investing In Your Future - CRC 1, 2, 3, 7, 8 41 65 College 

Ethics Case Competition 4,7 44 91 College 

GatorNest  1, 2, 3, 5, 8  6 130 Adult 

Displaced Homemakers 1, 2, 3, 7, 8 45 75 Adult 

     

Online Presentation     

EduGators 1, 2, 3, 4, 6 6 127 College 

SIFE Sam 4,5,6 23 200 Middle 

E-Commerce Presentation 4, 5, 6 20 45 Adult 

     

Speaker Series     

Bruce Nelson Office Depot CEO 1, 4, 6, 7 275 45 College 

John Ford Bar Charts CEO 2, 3, 4 50 20 College 

Sidd Pagidipati  2, 3 100 12 College 

TOTAL 1, 2, 3, 4, 5, 6, 7, 8 1720 1788  
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Project Name Media/Reach 
Tales of Business Ethics 340,000 
Ethics Case Competition 3,555 
SIFE Sam 257 
EduGators 560,000 
Bruce Nelson Office Depot CEO 70,000 
Rumble by the River 70,000 
Duel in the Desert 115,000 
TOTAL 1,158,812 

 

UF SIFE Annual Report SIFE Tech Team Preparation Time 

 Presentation Video 3 Students 375 Hours 


